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Abstract

With the rapid development of technology and the Internet, the
business model people are accustomed to is gradually being subverted. The
new business model of the Internet celebrity economy is an obvious
example. With the popularity of Internet and mobile devices in China, and
the massive investment in e-commerce platforms, with the influx of funds
and related talents into the market, the influencer economy has grown
rapidly in Mainland China. At present, Mainland China is the market with
the highest acceptance of the Internet celebrity economy, and the market
size created is even larger than that of European and American countries.

At present, with the gradual clear business model, the roles and roles
of various organizations in the Internet celebrity economy are clear, and the
efficient cooperation between upstream and downstream institutions has
promoted the gradually expanding market structure. However, despite the
development of the Internet celebrity economy in various countries,
management issues such as wvulgar content, inadequate supervision,
inadequate laws, and fairness of taxation are generally encountered.
Therefore, while governments of all countries face the development of the
Internet celebrity economy, in addition to urgently cultivating the
professional ethics of the entrants, they also need a set of mechanisms to
help understand relevant laws and regulations to help the Internet celebrity
economy get on track.
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