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Abstract

The e-finance has broken the traditional framework of financial
services, it’s advantages includes the sending information quickly, high
permeability, low cost, in-depth and extensive usage of information. The
traditional financial institutions, which act as intermediaries of financial
service, has been replaced gradually the e-finance. This article focuses on
several types of e-finance, such as "innovative payment", "P2P-lending",
"crowdfunding", "supply chain finance", "network credit" and other major
internet financial model. We analyze the application of domestic
development and international trends, industry opportunities and potential
risks, and review the e-finance related policies of Taiwan. Then, we propose
that financial industry should combine different industries in order to react
the financial trends, and use big data to analyze potential customers.
Moreover, we suggest that the financial industry link the main enterprise to
find more international opportunities. On the other hand, in order to
improve the development of the e-financial network. We suggest that the
government establishing clear business rules, strengthen transaction
security and management, promoting industrial transformation and market
development, differentiating of financial supervision, participating in
international cooperation.
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